Findings from
Marriage & Parenthood Survey 2021*

Marriage and parenthood Costs and work-life harmony are
aspirations remain strong important considerations for
-~ S starting a family
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Reasons for not having children
among Mmarried respondents

include:
80% &
of young single respondents - Financial cost

(aged 21-35) intend to marry \
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Difficulty in managing work
and family commitments

92% @?@
of married respondents o
(aged 21-45) want 2 or Lack of caregiving

more children arrangements

Flexible Work Arrangements (FWAs) make it easier
to start a family or have more children

90% 81%

of married respondents agreed that the of married respondents agreed
availability of FWAs would make/had that FWAs made it easier for
made it easier for them to start a family them to have more children

Fathers are equally important as caregivers

Fathers can play a greater role at home Paternity leave can encourage more
shared parental responsibility
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¥ for them to have children
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agreed both parents should
share equal responsibilities
at home
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Need to raise awareness on fertility health

of married and single respondents have the
nmisconception that assisted reproductive
technologies like in-vitro fertilization (IVF) would have ‘
very high success rates for women above age 40 o
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Many single respondents
L !\ are not proactive in dating

Top 3 reasons for not dating:

1. Have a limited social circle

2. No opportunities to meet potential partners

3. Prefer to leave dating to chance

38% of single respondents (who are More singles are open to finding
currently not dating) have never a partner online
dated before
58%
43% =V
50% s v
cu::;tly _'_
dating
I I
2012 2016 2021

Singles who were comfortable to meet their
partner through online channels
(dating apps and websites)
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*The survey was commissioned by the National Population and Talent Division, 9 gap

made for
Strategy Group, Prime Minister’s Office. More than 5,800 Singapore residents f a m L | ’, e s

took part in the survey from February to June 2021.
Visit madeforfamilies.gov.sg



